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NAMES IN THE ECONOMY 7

B Vuisepcureti Beponu 28—29 BepecHst 2023 poky BinOyscst Cbomuii
cumnosiyMm «Names in the Economy», TeMolo sikoro 6yjio oopaHo «Names
in Times of Crisis: age of pandemics, energetic deficiency, and war».

KoHpepeHl1iisi BusiBuiacs 10CUTh KaMEpHOIO — BCboro 19 nomnosi-
Jieii, TIpoTe iX TemMaTuKa Topkajiacsli OyTTs BJIaCHUX Ha3B B Haa3BUYAii-
HO BaXKi JUISl JTIOACTBA YacH, IO CIPUSIE aKTYaJIbHOCTI TaKUX MOCJi-
JuKeHb. JlomoBini 3a migTeMaMu PO3MOAUIMIMCS Ha Taki, 110 TMOB’s3aHi
3 manaemiew KoBimy: D. Poli «L’agenda concettuale nella costruzione
narrativa della crisi pandemica», H. Wochele «Corona-Extra: erfolgte und
nicht erfolgte Umbenennungen im Zuge der Coronakrise und muflerer
politischer Umstande», O. Karpenko & V. Neklesova «Memetisation
of Ergonyms: Age of Pandemy», O. Felecan, D. Felecan & A. Bughesiu
«Commercial Names during the Covid-19 Pandemic», D. Felecan «The
Insularity of (Post-)Pandemic Individuals on the Lexical-Semantic
Level»; 3 BilicbkoBow TemaTrkoo: A. Gatkowski «I nomi commerciali di
giocattoli e modelli d’intrattenimento usati come imitazioni di armi e altri
oggetti militari», I. Baranov «Zigns of Var»; 3 eKoJioriYnHumMHu nmpoojemMa-
mu: E. Pihl «New values forming the names within the European market
of sustainable energy?», F. Longobardi «La consapevolezza climatica nel
riposizionamento del brand: Instagram e il nuovo lessico della sostenibilita
energetica», S. Heinemann «Environmentally sustainable mobility
with toasters and sailboats? On advertising electromobility by French
and Italian car manufacturers», P. Cotticelli-Kurras «Bio, green and
sustainable production: the case of Migros», F. Cotugno, S. Merlin Defanti
& V. Pisaniello «To bio or not to bio: A linguistic survey on green policies
in commerce»; a TAKOX 3 3arajibHOI0 KPU30BOI0 TPOOJIEMATUKOIO, SIKa Bill-
N3EPKATIOETHCS B MparMaTtoHimMax ta epronimax: D. Solling «Individuelle
Namensgebung von Fahrzeugen in Schweden in Krisenzeiten», A. Bergien
«Rebrands involving name change to express political positions»,
A. Lobin «Branding between country-of-origin-effect and frenchwashing:
linguistic perspectives», S. Reimann «Tanz der Nordlichter, Saunahonig
und Polarsommerzauber — Deutschsprachige Produktnamen mit Nord-
Touch», P. Sjoblom «Arguing responsibility and sustainability in the name
stories of Finnish textile companies», L. Gustafsson «Cosmetics names
as a resource for positioning the manufacturers in the discourse of luxury
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and sustainability», M. A. Rieger «Green, Fair, Responsable. Promoting
sustainable safari holidays in Tanzania».

Ll koHDepeHI1liss Mae BaXJIUBe 3HAYEHHS [IJII pO3YMiHHS TpaHC(op-
Maliil y pyHKIUiOHYBaHHI BJIaCHUX Ha3B B Mepioa YMCIEHHUX 3arajbHO-
JIIOJCBKUX KPU3 OCTAaHHBOTO Yacy. JlocmimkeHHsI 3 OHOMaCTUKM Ha LIbOMY
3aX0/i BUCBITIIIOIOTh, SIK iMEHa aJanTylOThCs A0 3MiH Y CYCITIJIbCTBI, €KO-
HOMILIi Ta KyJABTYpi Mif yac KpU30BUX CUTYyalliil. AHaJIi3 BJaCHUX Ha3B y
KOHTEKCTi 3araJbHOJIOACHKUX Ta iHAMBIAyaJbHUX KPU3 PO3KPUBAE IXHIO
pOJIb y BiITBOPEHHI COLIIaIbHOTO iMeHTU(DIKAIIIHHOTO KOHTEKCTY, a TAKOX
BIUIMB Ha KOMYHiKallilo Ta CIPUNAHSTTA. BUCBITIIEeHHS 1IMX acMeKTiB Ha
KOH(pepeH1Iii po31I1pIoe HayKOBe PO3YMiHHSI 3MiH Y BUKOPUCTaHHI BJlac-
HUX Ha3B Y BaXKJIMBUI MEPiof CYCHiIbHUX Ta KyJBTYPHUX TpaHC(OpMaLIiii.
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